SH7EE
I NERBT AN —TT4>)
SREFEUIS-

| ([CHITDEHANEEmOTHIZE) D]

Japanese Food Culture Association

HAEXLIRE S
—_REz



@JFCA JAPANESE FOOD CULTURE ASSOCIATION _J marketing

R
1. BFTRB37AUHDIRIK P2 — P7
2. BREERMmEXZDHiEE? PS — P13
3. MO DEE P14 - P20
4 . it (BRESEHR)ABITT P21 — P27

5. ANHODOFLS P28 - P34




@JECI;\ JAPANESE FOOD CULTURE ASSOCIATION _J marketing

1. HFTRDI7XNOIRR




A APANESE FOOD CULTURE ASSOCIATION

1) BHAREZAVHOLERR

_J marketing




@JEQA JAPANESE FOOD CULTURE ASSOCIATION _J marketing

2) EEBOFEMmIE (2025%1H)

Type to Search
1. \ California $799,000
2, "=, Hawaii $713,000
3. &, Massachusetts $640,000
4, ] Washington $621,000
5. [ Colorado $582,000
6. [ utah $545,000
7. ..Q New York $531,000
8. & Montana $527,000
‘ 9. [E Oregon $510,000

$1,099,000 W
4beds 2baths 1,329sqft 6,689sqf..

HiH# : ©2025 Data Pandas
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3) AVUCOMEBEE (2025F1H)

$3.74 $3.47

$3.89
$3.50

$3.63

$3.96

$3.78

ofiae
Aeracy,
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U 'r)“&_“:. . ’
o r.éA ‘ }j&:x = 4*’\-;5\:1_:,) “
oar R -

V £ e %

FUISPFRTLHEB(LF¥15—)
#2401 : 20214 $5.99/g| ik

beSiNe.354

(=¥249/VyNl)

Al 20254 $4.99/¢|
(=¥208/UvybIL)

$3.44

$3.64

$3.51

Jmarketing

Type to Search
1. ] Washington

2. % California

3. e Hawaii

4. [ Oregon
5. $. Alaska
6. [ Nevada
; Utah

8. A 1daho
9. {J Minois

HiH# : ©2025 Data Pandas

$4.93

$4.89

$4.69

$4.58

$4.30

$4.21

$3.96

$3.89

$3.84
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4) FEEEL (202548 /X FH2100L0L70)

114.2
/ P 1153 Type to Search
104.8 97.1
1212 1. ’», Hawaii 184
99.6
2. &, Massachusetts 149.7
102.8 3. \ California 137.6
4, off NewYork 134.5
ety 5. ’\ Alaska 126.6
6. =9 Maryland 124
~ 7. JB Oregon 121.2
@
. ”
"l ‘ 8. [ Connecticut 116.8
BEUIEPFRCLEBL CRFRA-N"-)
AR 35-3-3 $7.99/cs 9. ‘ New Hampshire 116.1

(=¥99/350ml¢E)

B FRXT-FH$3.99/Ib

(=¥120/1009) 8 © ©2025 Data Pandas
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2025 Minimum wage in each state 1t EpEs g s
=] 7

Iy SMNOREKESR
$16.66 (SRS 158

In&Out Burger
DEFfEL— M

S¥0$23 ' o . 7> h>DCO

] £ “- L = 4= A/
* LAHDIE D £ - $125 g5 s125 RIEE2EEXR
$125 LA v E=0$17
§1.28
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“ __ S1.00
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Hig8 : 2025EBBEREE /THE WORLD BANK
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1.

ERKTHYTANZTHINERX

Jmarketing

State Population
Type to Search

% California 38.9M
@ Texas 31.0M
w'% Florida 23.0M
£ New York 19.5M
I3 Pennsylvania 13.0M
§ Minois 12.5M
@ Ohio 11.8M
% Georgia 11.1M
< North Carolina 11.0M
Hi88 1 2020 CENSUS - 2025 REV
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7) ANODf@ (2025518 /MB-727%R0DH)

Total Asian Population

23.9K Type to Search

1. k California 6.8M

2. of} NewYork 1.9M

3. Q Texas 1.7M

4. g New Jersey 949.0K

5. ¥ Washington 854.6K

39.2K 89.0K
6. { Iinois 828.8K
Pl 7. "w, Hawaii 803.3K
L J
- +
- 8. T\ Florida 763.6K
9. .4 Virginia 691.4K

556 HVITANZFHINERX

HiE8 1 2020 CENSUS - 2025 REV
10
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LMAJIMAYA$

x 3FEH i

LMAJIMAW?%

Mitsuwa

MARKETPLACE

X 7IE&H

TOKYO')
CENTRAL

Specialty
Market

X 11[E5&H

G sivvamarket
PR | x2#
NIJIYA MARKET
X 10JE&H
A

e AND)S

Jmarketing

HEZN (2024 /T T77AN N1 %BR)

<IESHE>

7520 NI &Rk AT 2R 3G

BRBF

FREBE

Z1—-3-7MoJEE, Z1—>v—>— I 1/EEH.
NUF1—tyYM 1SS, JRFhy NN 25,
A)=F> RN 1EEH, N\=2 27N 155
AUIANZTIN33/EEH. D> b 15,
AL 1/EEE

T« T RN 2S5, AU AM 1ESE

* DAISOYAE A R 5 572 BR<

‘ T

Mitsuwa

MARKETPLACE

elwa market
Japanese grocery

Mitsuwa ,U; KATAG IR

4 MARKETPLACE

BUSAUTANZT D EwRK

11

X 358

88 : 2024 J Marketing Inc.
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9) HARLVANETHEN(2023FHER)

~ < [ESHED>

sma 23,0648
20106 827 2010 1,439
20184 898 20104 : 14,129%F 20185 1,892
20226 1,016 20004 : 5,980F

2022%F 1,936

20105 523
201086 377 20185 736
20184 573 ' \ 20224 893
20224

2010 422 .
& 7. ROIIIN=ZTFH
2018 584

i 20104 287

= i 20224 717

20184 4,468 4. FFHAM 20184 485
20184 802 .
20224 20104 431
20184 594

20224 667
i A

1. HYTANZFH
20104

3,963

1,197

3. JOUS5H
20104 941
2018% 1,266
20224 1,501

PEDHVITANZT D EX

HER @ 2023 KE#@EE TS IA— LA
12
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10) IERKBXREEOD (2022FHE)

HTL=FH 1719%

3 2584

A2

2553

A \ 2513

IA‘ 1933

'@ 1803

1744

. 1434t

1363t

1333

1304

on 25031 500N 100&
As L T—

(3] 1 TR HT &7 - 2855

HiB8 : 2022 PR TIMES /BET-5/\>%)
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11) OY >IN AENMSEXKICAGXREN DI TTORRF
(2025F5H6HCNN#HE : B 145% THENMSRIFUIZRYIORED)

= @NN Business Markets Tech ® Wwatch g3 Lis

:E ‘EE‘ WL x
—r - -,

Media Calculators Videos

15


https://ktvz.com/money/cnn-business-consumer/2025/05/06/the-first-boats-carrying-chinese-goods-with-145-tariffs-are-arriving-in-la-theyre-half-full-expect-shortages-soon/
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12) FEBEEAETLAITEOMZF DT T DR F

id

(202568H11HCNN#RE : KPEBRICHERAIFELE O TVSIREDEH))

m]Business Markets Tech Media Calculators Videos ® Watch g9 Lis



https://x.com/cnni/status/1954998157646967125
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13) KRAREVNFEIEEHOERTF(2025F 5 A ims

[EPIFIE’E I\'(I/“J A /\ 2EBEA0HRAD¥ 2, 990

17 HE8 : 2025 J Marketing Inc.
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BrR

1PYU—-&1E1{E ¥ 350

18 HE8 : 2025 J Marketing Inc.
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15) BX/\GIEE#HORTFQHHEEM (2025*-5)@1%?3

{jl:/é F]amESkg ¥2,99817

e

— SvANFERFAZ ¥ 1,350!17?

19 HE8 : 2025 J Marketing Inc.
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NEE(2025F5H51)

<5 SUSHI MENU$3 20

)

l\ \\J\.q\‘ // \ﬁ > \.f*;-'..s ’
AR S qa@‘& @R <

XX X% X % % &Q

@@Eﬁb 1M ¥ 480 ¥35 Cia fop Eig 33‘ ﬁ‘i

@ 0 G B O "i'a By

GUNKAN

Ramen

fokato Romen + Flavored Egg, Beon Spr

[TOPPING COMBO HAKATA RAMEN] Popeye

kata Ramen + Fried Onion, Spinach, and Garlic Chips

[TOPPING COMBO HAKATA RAMEN] Spicy Breakfast

acon, and Spicy Miso

Hakata Ramen

Roasted Garlic Hakata Ramen
Hakta Ramen w/ Roosted Garlic Bomb

d “TONKOTSU" Ramen, comes with 2 siices of chashu, green onion, pickled ginger and sesame seeds

JY—DEHAS—X> 1 ¥ ¥ 1,950~

Shoyu Ramen

A light chicken, pork & vegetable-based broth, thick noodles, sliced "chashu” pork, bomboo shoots & green onions

20.85

18.50

20.80

12.50

W

o R &
8 3 8

20

i : 2025 J Marketing Inc.
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17) #EENIEmEZ TR

BAREEmZARKER T (CEE U, RERNTIRFE T D2 CERAIERFIDPFR SRR & (FT AR
DEDTIN. CD1~2FDEICKERZBICEIBIRELMEENTVWSIERSHI > TEFR L.
BAEHIE LT BEOBMABMCONWTHAER (LI BFDAICKLBIRSF T EERMTHONTND
Z&EO AUTAILZI7MD [PROPES] (CRAT DFRMERDIEFFLIAE, WINEAXRERRN
EEY DT —ANER(CEIMULUTE D, RKENDEL - BRFE(CHTZD TIFFSMAZIZLUH ET HRIE
EmTL(CAT SHEIIL—ILNADIELUWEFE HEPL, RIBOBMED AR & /2> TLNEKT,

US DA United States

e Department of
allll -ic.iure

Callfornua Proposmon 65
WARNING: T Dod Jct contai h emicals known to 'hc
State of Calfernia to cause cancer, and birth defects o
other rep(oauc‘uve harm

ADVERTENCIA: Este producto contiene productos

C d l | fl:l r I1I d Dﬁ ice 'n‘f E n 1'-" ronmen tal quimices reconocides por el estado de California que
provocan cancer, defectos de nacimiento u otros
Health Hazard Assessment dafios reproductivos

For mora Inf @.gav

FDA : KEEREZERBE. EPA : KERIZRET. USDA : KEEFHEE. OEHHA : IINRIERETEEMEEIER. Prop6s : 18X (ME) 65.
Hi88 : 2025 J Marketing Inc.
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18) SFKMEOEVEmOFIEPREREZE XS (&54H)

KEO—HOHEBNRUCEBDIRRO—H CRRA-N-RETLLRANFT)

)

GLUTEN

tiEotice. NO ADDITIVE, ZERO SUGAR, ZERO CALORIES, ANIMAL FREE#m¢&

23 HE8 : 2025 J Marketing Inc.
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AP Takaka IR e

AJINOMOTO. —EBE— ¥ | @9 Wismettac

é g Wismettac Asian Foods, Inc.

*S®ITOEN

TOKYO CENTRAL

Mitsuwa %

MARKETPLACE

CIMART @Jﬂ?ﬂtm
{00 RANCH MARKET UwAjimAYA £58
P Niuva market @) eiwa market

E MUTUAL TRADING CO., INC.
HARBHARY

IA\ AKTTRADING INC.

U

aaaaaaaaaa

e
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I{r?)\g,er f
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EDMDLA RS>

NATIONAL
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ASSOCIATION

oftow 202/

JAP‘:‘;\}ESE //
FooDExPoZ |
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MARCH é; “2:00PM

M 63 Prof I - B0 - F DK R HE - O e 4t it HE

amazon
N
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20) K[ET
oElfrir"ﬁ*i OKLEt. OXKRERE.
041'» TakaRa

AJINOMOTO. — EBE—

bl Aouse

NATIONAL
RESTAURANT
ASSOCIATION

oftow 202/

« IIL INTERNATIONAL INC
%) | @9 Wismettac

Wismettac Asian Foods, Inc.

5&; MUTUAL TRADING CO., INC.
HARBHARY

/A Y
'l‘ \‘ AKT TRADING INC.

xxxxxxxxxxxxxxxxxxxxx

Li nfl € KeHE

united natural foods

Sysco
(3

2021
APANESE

MARCH 6;

FOQDEX
LIVESTREAM

2:00PM
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PLAN: #{E&HER
EHRROBENORHIT, ERFTEOIIREAER

DO: HiBfAE (FAMN-I71>9)
THEOZ-X(TRYFLTWBN ? . 9~y N3 ? | EIROSEAME ?
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AICHI
BELAIR
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Bty
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(EFn : mEEK)

=Wk EYRmETHfEEREF
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1 b0 - OY > ILAEHR

BARX{tiaEMapanese Food Expo 2025(CH1F3
[B5&E/ (EUA> ] DORIECH DD EEREE
oEOE

ACMEAN BB AR BRSR M apanese Food Expo J0SICHNT TR £RM

Japanese Food Expo 2025 BREINSE

2025%110148 @)

DJFCA

Japanese Food Culture Association

JAPANESE
FOOD EXPO

NEW YORK &
LOS ANGELE/
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https://economy.clair.or.jp/activity/exhibition/
https://economy.clair.or.jp/activity/exhibition/
https://economy.clair.or.jp/activity/exhibition/
https://sites.google.com/jfcausa.org/2025jfe/%E5%87%BA%E5%B1%95%E7%94%B3%E8%BE%BC-exhibitor-application
https://www.jetro.go.jp/jetro/overseas/us_losangeles/info/20250502.html
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26) [DWTICI XN ADEET -1 (20244~ 254)

The Most Popular Travel Destinations
by State in 2024

|

Hi88 1 2025 NOMAD
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JOaJ+«—)L

“R |2 (3EHLLDE)
HABM(LiIREGS SRS/ SHEE
JTB USA, Inc. ~-—I507N b
IMarketing Inc RIS

Japanese Food Culture Association
BARM{tiEEGS (BEFR : JFCA)
FE@R  HKEIRSIETHTIFSFESLEA
PRt 2161 West 182nd Street
Torrance, CA 90504 U.S.A.
EX=I yfutami@JFCAusa.org
URL www.JapanFoodCulture.org
Linkedf§ https://www.linkedin.com/in/yoshi-

futami-93574b6a/

JTB USA, Inc.

E2ER oI REBEIOTE— 32 )EE

PR{tith 3625 Del Amo Blvd., Suite 260,
Torrance, CA 90503, U.S.A.

EX—)L yfutami@jtbusa.com

URL www.jtbusa.com

CLAIR HP <&B3

cLANR

https://economy.clair.or.jp/activity/dispatch/

_J marketing

198 04 BEIAMEFBAFAA VEBEFRAAZER. HEBAARY U MINATE

199 0F RREKEEAKINTETSU INTERNATIONALENFSL DX

2 0 0 34F JTB USANERES#. OV UL AEIER. SEMARIE. At XRESREFT
2 0 0 94 KENPOHIA-BARMLIRERS (OFCA) BB SEER(GGUME GBI

2 0 1 64F JTB USA DMP(Destination Marketing & Promotion)&BPa> =75« 75—

*DMP :  HABUTHA B354/ DMOSE A EHEC CER Y 2R ER HAE ROIRESFInIE
PIHEA TS FFEREOBIEEIHL, ROEREL—ASHEEFOXABRNS0
ERNARBERIES - PEIRELEF TV, REICRIZBEOIENISY—IT4>0 & TO0T—
S MOsERI TR T0ITIN

201 8% (—iBEBAEEEMEEHS (CLAIR) JOT—>a>7RN\(Y—(CBT (GEF%)
2 02 04 JTB USA%ERE. 1 Marketing Inc. A=A HRICRAT
202 1F ¥-T707R)(H-£0LTITB USALEEEH GER) (. SHICES

HABSNHIRER S TR LDSEHEEELL (I B S, FOOD EXPOREDES
OiEE EZE0ED, BMUKEAOEN T IA— ABEICBVTRERNOENMNEEPLIETROZ S
R OEE, XERO—ASHEEPERBGRE (Ut HAEER P EARMOBRSEDOEIT
{ESREEEL THASE 2K E A ORI VE S0, 8 ABREEA A MRITOIL AL E (IS
BEAHERFICDIZDRAE.

FECE, FCKERE SRSy hhige 95 B AR IS BiaHRENBSOEFPEE L 2IE,
EREE(CDIZZY 7y NEBSOREOHEHERE, RIEMRT R UA 28 FENT TS,

1EK35E, KEADRE - IEF -HEEESKMEZ YT T4 & SO 0FFI%K,

GEEDF 5 -ZEFE | BN ISR IERNE]

02025988 EMUKESE IJETROIMNIIAN_FLANT S A—HEEASBE]
02025%F6R BERHAERbHEIaH7EE ANt LERRESE|
0202558 E#ukiEEE /JETRO[PFiE S - HAE B MK E ) 0E-Y3 /5B |
02025518 HFE[HHeFESFENEXE NIV / BERIRIEILASEE |
02024F 18 JtimaEEEEEFRE D6 T E X EREHIn T IEE |

0202318 EEEEEEEEENSXE NI/ BEMIRIEIIASE]

GREOFEHZFHHE - SHRAYNIYFIOE—S3aVEE]

0202468 IHBIEENFAEZRIOH6FEKXKEPRI-J1 3 —FE ]

02024528 BEFEENATD/IRBRE / StE N IEEEE/ JLBE LATASHEHESE]

02023F28 HFAREHN S RESHGEREKEFEIOT 3 5|

02023%F28 LB EEEES RS FEXEFE TR TIEHESE ]

* FEROEN, BRSO S EAATCEARRF OETRO, BHKER, BHEEES, SFEA) Ben
BEEE(CEHL BB EOD - EEASUCEBUS I — BEAC DT RREH

Ver.2508
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