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https://www.sphericalinsights.com/blogs/worlds-top-10-largest-economies-in-2025-statistics-and-facts
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New York $105,309
Massachusetts $98,705
North Dakota $93,861
Washington $92,648
California $92,459

*1: Data Pandas “Richest States In USA”


https://www.datapandas.org/ranking/richest-states-in-usa
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https://www.reuters.com/business/trump-strikes-tariff-deal-with-japan-auto-stocks-surge-2025-07-23/
https://www.whitehouse.gov/presidential-actions/2025/07/suspending-duty-free-de-minimis-treatment-for-all-countries/
https://www.whitehouse.gov/presidential-actions/2025/07/suspending-duty-free-de-minimis-treatment-for-all-countries/
https://www.whitehouse.gov/presidential-actions/2025/07/suspending-duty-free-de-minimis-treatment-for-all-countries/
https://www.whitehouse.gov/presidential-actions/2025/09/implementing-the-united-states-japan-agreement/
https://www.whitehouse.gov/presidential-actions/2025/09/implementing-the-united-states-japan-agreement/
https://www.whitehouse.gov/presidential-actions/2025/09/implementing-the-united-states-japan-agreement/
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The Washington Post PP R,
The tariff apocalypse is here

Democracy Dies in Darkness
Business Economy Economic Policy Media Personal Finance Work Technology  Business of Climate
/ Suspended shipping, soaring
costs, and uncertain inventory —
consumers are starting to feel the
effects of President Donald
Trump's tariffs.

Cars, coffee and clothing are
poised to get pricier with new
tariffs

Japan Tariffs: 5 Things That Might

Eve.ryday items alje likely to cost more a§ the average U.S. tariff rate jumps to oQum. Get More Expensive for You

a high not seen since the Great Depression.

Updated August 8, 2025 AUL0 President Donald Trump's ?;m:\mfr:::::wms a15% reciprocal tariff
5 N8 Sato i fars e wh i yuies of dspriaice Couing the Camparses that shig technsky 005 O e

€ 8min % Summary A R Qe g e use thar tock

As President Donald Trump's August 29th deadline for new tariffs
rolled around. the first thing that I thought of was 2026 planners. In
July, Trump signed an executive order essentially killing a little-known
but highly consequential trade rule. which meant that purchases
coming from abroad — like $100 in planners and accessories — could
y preferred planner. the Hobonichi Techo, is
rom Japan. With the de minimis exemption
removed, my tax bill could he between S15 and $100 — or more.

depending on how the increased costs are factored. Was 1 willing to risk
paying as much in fees. duties. and shipping as my items cost.
essentially doubling the cost?

For months. Americans — and businesses abroad — have lived in
something resembling a hostage situation. Trump's tarifs have
boomeranged back many times over: terms are negotiated. canceled.
and reinstated more times than anyone can count. Shoppers stock up

on what they predict will g0 up in price. US consumers are already
absorbing the costs of Trump's trade policies, even if they don't
immediately notice it. But the end of the de minimis exemption that we
all benefited from will hit people like a ton of bricks. A new era of US
consumerism is upon us. and it's starting to get ugly.

People shop for Black Friday deals at a Walmart in Rochester, New York, on Nov. 29. (Ted Shaffrey/AP)

By Abha Bhattarai and Jaclyn Peiser *% The Washington Post ‘Cars. coffee and clothing are poised to get pricier with new tariffs’
*th The Verge ‘The taiiff apocalypse is here’

Americans are paying more for appli home furnishi toys and *% Kiplinger ‘Japan Taiiffs: 5 Things That Might Get More E xpensive for Y.
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https://www.washingtonpost.com/business/2025/08/08/tariffs-prices-cost-trump-groceries-clothes/
https://www.theverge.com/analysis/769427/trump-tariffs-online-shopping-shipping-suspended-de-minimis
https://www.kiplinger.com/personal-finance/shopping/japan-tariffs-things-that-might-get-more-expensive-for-you
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the budgetlab ™

State of U.S. Tariffs: July 23,2025

Key Takeaways

The Budget Lab (TBL) estimated the effects all US tariffs and foreign

retaliati mented in 2025 through July 22, including the new lower

rates fo , Indonesia, and the Philippines. TBL analyzed the July 22

tariff rates assuming they stay in effect in perpetuity.

Current Tariff Rate: Consumers face an overall average effective tariff rate
of 20.2%, the highest since 1911. After consumption shifts, the average
tariff rate will be 19.3%, the highest since 1933.

Overall Price Level & Distributional Effects: The price level from all 2025
tariffs rises by 2.0% in the short-run, the equivalent of an average per
household income loss of $2,700 in 2025$. This assumes the Federal

Reserve does not react to tariffs and so the rs

come adjustment comes

ough prices rather than nom mes; if the Federal

ted, the adjustment could in me in the form of lower

ATV REREHEHN BB BE - ELR—FERR,

« FRBYICHERIT AL RHMICEIERICEYEEEYE
A#92.0% LAL. HHEH-YREREE NIXF $2,700 (#)
39.75 M) DIEKRRAH,

- REIICITHETEBIOZR L TYIM LR (31.7%IZ8EFL., 18
% (% $2,300(%933.8 5 ) FE IR,

1RL=147TABRE

Z88 . The Budget Lab at Yale ‘State of U.S. Tariffs: July 23, 2025
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https://budgetlab.yale.edu/research/state-us-tariffs-july-23-2025
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© AREEOMRTETHY FUISRE/SY 2BNMECASE BRI . Onigiri: SNSE R ARIELL+23% 1. LR k52T 0IRH HikA-
BUSINESS INSIDER e

AN ELEVATED OMAKASE EXPERIENCE AT FOUR SEASONS HOTEL NEW YORK
I 'm an American who visited Tokyo for the first time. Here

are the expectations | had that were completely wrong.

Ny 16,2028, o Yok 054

/L
e 15 Tips for First-Time Traveller: sto H
™ Japan

+ After reading blogs and watching countiess YouTube videos, I landed

in dapanwith some expectations. S World Tourism Forum Institute

*1: Grand View Research
*2: Tastewise — Onigiri Trend Qverview
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https://www.grandviewresearch.com/horizon/outlook/matcha-tea-market/north-america
https://tastewise.io/foodtrends/onigiri
https://live.worldtourismforum.net/news/japan-overtakes-paris-as-top-summer-destination-for-us-travelers
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https://www.tendata.com/blogs/provider/4893.html
https://www.tendata.com/blogs/provider/4893.html
https://www.jetro.go.jp/biz/trendreports/2023/47b4d73a01c8bbf3.html
https://www.jetro.go.jp/biz/trendreports/2023/47b4d73a01c8bbf3.html
https://business.edf.org/insights/u-s-consumers-are-exposed-to-bpa-at-levels-1000-times-what-the-european-food-safety-authority-deems-safe-that-cant-be-ignored-u-s-companies-need-to-proactively-fix-this/
https://business.edf.org/insights/u-s-consumers-are-exposed-to-bpa-at-levels-1000-times-what-the-european-food-safety-authority-deems-safe-that-cant-be-ignored-u-s-companies-need-to-proactively-fix-this/
https://globescan.com/2025/05/14/insight-of-the-week-more-americans-say-they-are-buying-sustainable-products-in-2025/
https://globescan.com/2025/05/14/insight-of-the-week-more-americans-say-they-are-buying-sustainable-products-in-2025/
https://www.shorr.com/resources/blog/sustainable-packaging-consumer-report/
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*2: 2024 CEIR Index Report
*3: CEIR Releases Q4 2024 Index Results

*5: Storefront ‘Why Choose Short-Term Retail?
*6: G2 Experiential Marketing Statistics 2025
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*7: EMARKETER
*8: Web Pro News ‘2025 Experiential Marketing Trends’
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https://www.statista.com/statistics/865283/b2b-trade-show-market-value/
https://www.statista.com/statistics/865283/b2b-trade-show-market-value/
https://www.statista.com/statistics/865283/b2b-trade-show-market-value/
https://ceir.iaee.com/news/u-s-b2b-exhibition-industry-gdp-contribution-and-business-sales-generation-grow-along-with-its-recovery/
https://ceir.iaee.com/news/ceir-releases-q4-2024-index-results/
https://www.thestorefront.com/go/infographic-why-choose-short-term-retail/
https://www.thestorefront.com/go/infographic-why-choose-short-term-retail/
https://www.thestorefront.com/go/infographic-why-choose-short-term-retail/
https://learn.g2.com/experiential-marketing-statistics
https://www.emarketer.com/content/younger-consumers-still-crave-physical-retail-experiences-feel-digital-overload
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https://stationeryfestival.com/
https://stationeryfestival.com/
https://www.littlecraftfest.com/
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